
 

 
 

Digital and Social Media Lead 
Scope of Work 

 
Title: Digital and Social Media Lead 
Reports to: Communications Director 
Classification: Contract, up to 20 hours/week 
Location: Oakland/San Francisco Bay Area 
  
 
About She the People 
She the People is a national network connecting women of color to transform our democracy. We are 
elevating and amplifying the voices and power of women of color as leaders, political strategists, 
organizers, and voters. She the People is a rapidly growing start-up that is creating an inclusive, 
multiracial coalition driving a new progressive political and cultural era. She the People has an 
ambitious set of goals and plans for 2019, involving place-based and online communications and 
convening (events) that set the organization up to become a go-to resource around the 2020 
Presidential Election and more.  
 
About You 
You believe in elevating the political voice of women of color. You are savvy with media and politics and 
an excellent content creator. You are creative, organized, energetic, proactive flexible, and detail 
oriented. You thrive in a fast-paced environment and have experience in an entrepreneurial start-up led 
by a visionary founder. You possess a deep commitment to our vision of building love, justice, 
belonging, and democracy in the world. You have awesome interpersonal, communication, and writing 
skills. You have experience crafting exceptional digital and media communications. The perfect 
candidate will be creative, proactive, adaptable, detail oriented, and thrive in a fast-paced environment.  
 
Job Summary 
The Social Media Lead will play a core role in She the People’s work to elevate the leadership, wisdom, 
and vision of women of color in U.S. politics. You will tell our stories, and help transform the narrative 
around the role women of color are playing in our nation. This role will make a significant contribution to 
growing She the People’s audience and reach, and aligning our communications with our initiatives and 
values. This is an opportunity to be part of building a national organization and movement to increase 
multiracial progressive political power in this country, and helping make women of color seen and heard 
when the country needs us most. 
 
Job Duties and Responsibilities  

● Develop and drive social media strategy: 
○ Develop goals and timelines in partnership with the She the People team, and evaluate 

progress overtime  
○ Collaborate with She the People staff to design digital campaigns that will amplify She 

the People’s programs, be responsive to current events and news, and build the She the 
People following  

○ Promote She the People and Aimee Allison’s writings, speaking engagements, and 
activities 
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○ Ensure online strategies are integrated with branding and messaging of organization  
○ Advise on budget for various platforms  

● Content Creation and Curation: 
○ Present and gain approval on a weekly content calendar 
○ Create and/or solicit all content including and not limited to video, photography, and 

written pieces for the website or social media 
○ Proactively adjust content to real-time news and work with the She the People team to 

keep all posting relevant to the news cycle  
○ Engage like-minded thought leaders, activists, and politicians to build awareness and 

expand our network 
○ Identify articles, posts, thought-leaders, etc. aligned with She the People’s vision 

● Social Media Platform Management: 
○ Manage She the People’s platforms on Facebook, Twitter, and Instagram, including daily 

posting, interaction with key candidates, influencers, organizations, press, etc., and 
monitoring and review of all content associated with She the People accounts and 
hashtags 

○ Be available to address posting or moderation demands outside of traditional work hours 
(e.g. Breaking national news) 

○ Develop Youtube, Linkedin, and other platform content as needed 
○ Moderate social media groups associated with She the People 

● Analytics and Reporting:  
○ Produce weekly analytics reports on digital metrics to measure impact of campaigns 
○ Provide recommendations for strategy based on metrics to ensure relevant content 

● Support Organizational Objectives: 
○ Plan and lead weekly social media check-ins during the communications or full staff 

meetings 
○ Train and advise staff in digital media best practices 
○ Promote She the People’s mission and steward She the People’s overall well-being 

 
Skills and Abilities 

● Proven ability to build a strong audience on at least one social media platform - while quantity is 
important, quality is better 

● Expert ability to leverage social media platforms to achieve strategic audience engagement  
● Strong written and verbal communication skills, and the ability to develop a She the People 

“voice” that is witty, uplifting, and personifies She the People’s values  
● Excellent understanding of the role digital communications play across multiple disciplines - 

branding, publicity, media, promotions, research, etc.  
● Knowledge and passion in local and national politics 
● Up-to-date know how on all the latest social media tools and tricks 
● Strong attention to detail and accuracy, time management, ability to meet deadlines, and 

responsibility prioritization 
● Capacity to flourish in a fast-paced environment, enthusiasm for taking initiative and problem 

solving, and eagerness to preemptively meet the organization’s needs 
● Superb interpersonal skills, including the ability to build relationships with internal and external 

colleagues 

 



 
 
 

● A high level of professionalism, excellent judgment, and ability to exercise confidentiality 
● Ability to attend in-person meetings in the San Francisco Bay Area as needed 
● Available during regular business hours, and flexible during evenings and weekends as needed 

 
Education and Experience  

● 3+ years relevant work experience 
● Bachelor’s degree preferred 
● Experience with multiracial progressive politics 
● Proficiency in social media platforms, including Facebook, Instagram, and Twitter 
● Proficiency in Microsoft Office Suite and Google Applications 

 
Location 
San Francisco Bay Area preferred, but not required. 
 
To Apply 
Please email a brief cover letter and your resume to jobs@shethepeople.org. Please put “[Your Name] 
- Social Media Lead” in the email subject line. 
  
In your application, please indicate how you learned about the opening and provide three professional 
references (including a past supervisor) and the date you would be available to begin work. Generic 
cover letters will not be reviewed. 
  
 
She the People, fiscally sponsored by PowerPAC.org, is committed to diversity and practicing equal 
opportunity employment in recruiting and hiring. Qualified candidates of all backgrounds are 
encouraged to apply. 
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